January 23, 2007

XXXXXX

V.P. Marketing

XXXXXXX Hotel & Casino

XXXXX Ave.

Biloxi, MS 39530

Subject: Fundraising by Biloxi Casino’s for Biloxi’s Museums and Historical sites.

Dear Mr. XXXX,

As Biloxi rebuilds, the casinos are presented with an opportunity to meld with their community in a way in which the end results will only be positive and long lasting. This is an opportunity to promote the gaming industry on the Gulf Coast and show the coast that the casinos want to contribute to their community. This fundraising drive will raise money to rebuild Biloxi’s museums and historical sites. It will be a marketing tool for Biloxi’s future; one that people will talk about. This concept that will say, “Biloxi is back” and be heard from coast to coast.

Just as Las Vegas has a slogan, “What happens in Vegas, stays in Vegas”, so too should Biloxi have its own new statement; an identity moving forward after Katrina. 

Las Vegas has positioned itself as Sin City; Biloxi can to do the same. 

In the weeks following Hurricane Katrina, religious leaders such as Franklin Graham, Jerry Falwell, Pat Robertson and even the Dalai Lama have commented that, “God destroyed the Gulf Coast due to our evil, wicked ways”. Shocking absurd comments that the people of the Gulf Coast did not deserve. The Bible belt still perceives Biloxi as wicked…. So why not run with it? 

The concept: Biloxi’s Original Sin ™.

People from the Bible Belt visit Biloxi to do the things they cannot do in their own communities; things the Bible Belt consider sinful are not perceived as sinful here; they are part of Biloxi’s daily life style.

For charitable fundraising, let’s can and sell our sins. What kind of sin from Biloxi would go into a can of Biloxi’s Original Sin ™? The casinos are full of them. Sins that would fit in a can would include free drink tokens, gambling tokens, a night at their hotel and whatever good marketing ideas the casinos come up with. The Can would not promote any one casino; it would promote Biloxi gaming. When empty it would be a can that someone would keep on their desk as a souvenir, holding pencils or change and still promoting Biloxi like a billboard. 

The Product:

Biloxi’s Original Sin ™ as an example could hold $100 worth of good times, sell for $20.00, and be purchased online. The Casinos Marketing Teams could put what ever they wanted into the cans to maximize use of the product. The buyer would not know what casinos or casino freebees are in the can. They just know they want that can of Biloxi’s Original Sin ™. And is it really a sin? The money is going to a good cause. People would feel good knowing they are helping to raise money for Biloxi’s institutions of history and culture.

The benefits of this promotion for Biloxi are too numerous to count. The casinos will help to rebuild not only their community but they will establish goodwill as well through this effective fundraising effort.  

Please visit my website. The website is called Biloxi’s Original Sin an art exhibit. My promotional idea is the genesis for my web site, which has an evangelical and biblical theme. It is all part of my marketing concept. You can view it at biloxisoriginalsin.com
I hope my concept appeals to you and others; some of the best ideas are the most extreme. Should you wish to discuss the possibilities, please phone me at 773-xxx-xxxx.

My mailing address is Xxxx  Xxxxx Xxxxxx, Chicago, IL 606XX. 

Sincerely,

Bobby Kennedy

Biloxi born and raised

Cc: General Managers & Marketing Directors

       Beau Rivage Resort & Casino

       Boomtown Casino Biloxi

       Grand Casino Biloxi

       Imperial Palace Hotel & Casino

       Isle of Capri Casino Biloxi

       Palace Casino Resort

       Treasure Bay Casino & Resort

       Mayor A.J. Holloway

